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MARKET IS
LARGE BUT
INEFFICIENT

Hong Kong Insurance Market
HK$566.9Billion (Digital Growth
from 1% to 20% by 2030)

GBA Penetration HK$47.6Billion
(i.e. account for 6%)

Asia-Pacific consumers
who believe they should
pe able to accomplish
any financial task on a
mobile device

YAS Store
Viral Teday  Buy Now Vote to Live

Back It Up

Lixe the idea? Be a backer & make it real

Roar! You Got This!

Gym Protection & Nothing can Stop You
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+ 150 Backers () mack Thiaup

Hustle Hustle Hustle

Dan't let anything stop you. It's worth every mile

THE ASIA-PACIFIC NON-
LIFE SECTOR AT A GLANCE

Gross written premium (GWP)

2018

2013

CAGR,
2013-2018

@ US$564 billion

@ US$392 billion

@ 7.5%



ADDRESSABLE MARKET SIZE &
TARGET SEGMENTS

Non Life Insurance Market is
USS580B+ by 2022, \c target 0.2%

SAM
USS116B

TAM
USS$S580B
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South-East Asian markets

TARGET MARKET (Phase 1) TARGET MARKET (Phase 2)
@g% Sports (All season) ﬂ_J Transportation (Public) ._ Critical lllness

Pets (Dogs) Travel (Global) @ Life



INSURANCE INDUSTRY PAIN POINTS

@ Customers don't understand what they are buying and how they might (not) be protected

@® Protection not personalized, thus too commoditize and relationship/price driven

7

@® Legacy product and experience doesn't resonate with emerging generation

Existing products are limited and market is saturated
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THE FAVORITES
The Power of Our Four-
Legged Friends'

More Than A Playmate

yAs“byms.dehqu Hustle Hustle Hustle
[ you can march on fearlé

PO

YAS Pet Protection

Get a quote

‘ Basic

Unconditional Love

4 189 Backers Back This Up o

Set it High and Dare to Win
T B T 8 )

To Love and to Cherish




YAS 3 DISRUPTIVE
TECHNOLOGIES

3 KEY COMPONENTS DRIVES AUTOMATION, DIGITIZE
DISTRIBUTION, IMPROVES COST EFFICIENCIES /,

@ DRIVES AUTOMATION
o

e OPEN APl - MARKETPLACE

R‘rﬂ

('@ <> DIGITIZE DISTRIBUTION
e

MR

() IMPROVES COST EFFICIENCIES

EASY BUY, o
EASY CLAIM.

MAKE INSURANCE LOVING AGAIN



YAS - MAKING INSURANCE - ON DEMAND
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YAS - MOVING INSURANCE
TO MARKETPLACE

Traditional Insurers = Buy via Agents and Claims via Phones
YAS = Buy via Open API App Store (Downloadable Insurance) and
Claim via Automation.

YAS Life Good Morning WingSiu

YAS Micro Life Passion Vote to Live

[ ]
s,ooo New cuStomers In 5 Days The care you need ::::)ur 4-legged friends

E% Download the YAS app D Claim via YAS Autobot

A 4 A Sport

What doesn't kill you makes you stronger >
View hundreds of Insurance , Earn points with every Purchase

& Products [l | &Redeem Prizes

v P
O?O If you don't find your product, ) ' Our buy process will be Simple

you can vote for one that fits you. and Easy via our Marketplace

FV!D " MARSH Munich RE ;sz Eﬂ?ﬁﬁﬁ







YAS NETWORK ENABLES REVENUE

User based network effects are key to making YAS valuable;

Commission + User Subscription + Merchant: ARPU $256/year

B Expenses
Listing (Open API - Plug & Play Product Listing on YAS App Store)

2. B2C - Consumers

Subscription (User On-Demand Subscription)

Annual 200-300% growth

3. Digital Distribution through Ecosystem Merchants

Digital Distribution (Merchant Joins YAS for Holistic Customer Experience)




TARGET MARKET AND
FIRST MOVER ADVANTAGE

Competitive Advantage Competitive Landscape
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YAS - OPENAPI MARKET PLACE

B South ChinaMorning Post

MOBILE PAYMENT BLOCKCHAIN WEALTHTECH VIRTUAL 8

CROWDFUNDING OPEN BANKING PAM REMITTANCE

SUBMIT A PRESS RELEASE FINTECH ONLINE EVENTS FANTECH

TOP 19 AINTECH IN HK HK FINTECH STARTUP REPORT v susl

INSURTECH
YAS Launches Microinsurance
Marketplace in Hong Kong
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yahoo/news

YAS Empowers Insurtech
with Disruptive Innovations
for the Future and Beyond
Reshaping the Insurance
Industry with a New
Ecosystem and Business
Model
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How insuring the poor in Hong Kong and elsewhere is becoming big business

Hong Kong’s microinsurance market, in comparison, is nascent but no less
ambitious. YAS Digital has created an app store as a marketplace for business-to-
business and business-to-consumer insurers. Using smart technology, its
founders hope to provide ever more personalised products, such as insurance
policies that automatically activate when the customer’s global positioning
system shows that he is on a hiking trail, in a theme park or using public
transport.
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BUSINESS AND TECH TEAM HAS STRONG
TRACK RECORDS

William Lee w
Co-Founder Andy Ann
eCommerce, IOT, Hyper Growth, Co-Founder Kelvin Cheung
Asia and China Market Expansion Big Data, Digital Media, Co Founder & CTO
Former Global GM & Managing Team Leadership, UX Cross-border, Payment,

Director, Arrow Digital Group Blockchain, Data Privacy

Founder, Klarity Analytics (Acquired
Founding Partner, Doki Y ytics (Acq

by Meltwater) Former Co Founder, AxePay

Technologies (Acquired by Fitbit) Co Founder Hot Mob
Former HK CEO and International Founder NIf)N Group
Ex.Co, RedMart '
(Acquired by Alibaba/Lazada) @ D, Pa
CM, Supply Chain Solutions, Asia, oy ) (O) NOIZ QAXE g
MAERSK Group e Klarity Meltwater

. J/ ,
fEdmart Alil%roup O, OOKI
MAERSK



HISTORICAL MILESTONES & FUTURE
DEVELOPMENT PLAN

Phase 2: GBA, Vietham, Singapore,

Phase 1: Hong Kong

Thailand, Indonesia & Malaysia

2020 Q1-Q2 2020 Q3-Q4 2021-2022
» Partnership with FWD, Generali » Brand Refresh * User & Product Ramp
» Tech Stack Optimization » Bite-Size Product Line Expansion with + Geographic Expansion
* Build User and Ecosystem Generali * Revenue Acceleration
Community » Blockchain Adoption + GPS/5G Enable Protection
» YAS.io Innovation Lab Setup in * Pre-Series A
Vietnam + Team Expansion

JUL, AUG ; SEP OCT o, NOV DEC o,

* YAS Founded * YAS Agency ¢+ Open APl and TAS Digital Wallet Partnership with * Investment by
Seed Round Licensed Backend Development Dah Sing, Zurich Beyond Ventures
acquired Development YAS MVP APl integrations
¢ Launched YAS Partnership with with Insurer
Smart Community MunichRe, MARSH




FUNDING TIMELINE

Seed round Pre A round Series A round
July 2019 - Jan 2020 Oct 2020 USD Million
USD USD

YYYYY XYYYYYYYYYYY XYY YYYYYYYY XYXYY.
STRATEGIC SHAREHOLDERS

—— Use of Proceeds:
3 Sun Hing Insurance Group Bevond \
@ V?E/NTURES @ Geographic Expansion
4&%’ é‘é]/g @ User & Product Ramp
MERDEKA MERDEKA

f?%% Team Expansion

Sun Fung Insurance ® ,
@/— GPS Enabled Protection

VER'ITY g]\:ﬁ Revenue Acceleration
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WHEN YOU READ YAS
BACKWARDS, YOU
HAVE YOUR SAY

MAKE INSURANCE
LOVING AGAIN




